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Add On Course on (Incredible India: Tourism Managementtt Conducted by Department
of Geography on and from 08-March-2021 to 24-March-2021

Department of Geography, Bangabasi Moming College, conducted an Add on Course on "lncredible India:
Tourism Management" on online mode on and fiom 08-March-2021 to 24-March-2021. This course aimed to
provide students a deep understanding of various aspects of India's tourism industry. Students will develop
management skills specific to tourism, including destination management, marketing and promotion strategies,
hospitality management, and service excellence. They will also be knowledgeable about tourism policies,
regulations, and govemment initiatives at both national and state levels, and understand the role of public-
private partnerships in tourism development. The course threw the light on the students' career consciousness in
various sectors ofthe tourism industry. Total 598 students registered themselves for the course and 572 students
completed the course successfully.

Syllabus

Module l: Introduction to Indian Tourism (3 Hours)

. Overview oflndia as a tourist destination

. Historical perspective on tourism development in India

. Current trends and challenges in the tourism sector

Exploration of India's cultural diversity and heritage sites
Management of cultural tourism destinations
Role of UNESCO World Heritage Sites in tourism promotion

Module 3: Eco-Tourism and Sustainable Practices (3 Hours)

. Importance ofeco-tourism in [ndia

. Case studies ofeco-friendly initiatives in tourist destinations

. Sustainable tourism practices and their implementation

. Analysis of adventure tourism opportunities in India (e.g., trekking, mountaineering)

. Wildlife tourism management and conservation efforts

. Responsible wildlife tourism practices
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Module 4: Adventure and Wildlife Tourism (3 Hours)

Module 2: Cultural Heritage and Tourism (3 Hours)
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Module 8: Hospitality and Service Management (3 Hours)

Module 5: Rural Tourism and Community Development (3 Hours)

. Role of rural tourism in India's tourism strategy

. Community-based tourism initiatives

. Economic and social impacts of tourism on rural communities

Module 6: Religious and Spiritual Tourism (3 Hours)

. Study of religious tourism circuits in India (e.g., Char Dham, Golden Temple)

. Management of pilgrim tourism destinations
o Interplay between spirituality, culture, and tourism

Module 7: Marketing and Promotion of Indian Tourism (3 Hours)

. Strategies for promoting Incredible lndia globally

. Digital marketing tools and social media in tourism promotion

. Case studies of successful tourism campaigns

Module 9: Tourism Policy and Government Initiatives (3 Hours)

. Analysis of govemment policies and regulations impacting tourism

. Role of Ministry of Tourism and state tourism boards

. Public-private partnerships in tourism development

Module l0: Tourism Crisis Management and Future Trends (3 Hours)

. Strategies for managing tourism crises (e.g., natural disasters, pandemics)

. Emerging trends in Indian tourism (e.g., medical tourism, experiential tourism)
o Future prospects and challenges for India's tourism industry

Resource Persons

1. Dr. Satadal Pal, Associate Professor
2. Mrs. Aditi Das, State-Aided College Teacher
3. Mrs. Ria Roy, State-Aided College Teacher
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Assessment

. Overview of hospitality industry in India

. Customer service excellence in tourism

. Role ofquality standards and certifications in tourism management
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